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KBbICKA METPAXKAYY BUJAEO IIVIAT®OPMAJIAPJAI'BI OCITYPYMIAOPAYH
MY3BbIKAJBIK 3CTETUKAJBIK TAAHBIN-BUJIYYCYHO TUATU3T'EH TAACUPU
JKAHA OM XKYTI'YPTYYJIOPY

AnHoTanusi. CaHapurl MeauMa ecIypyMIOpAyH >KalloOCyHa TEPEeH CHUHUII KaJraH a3bIPKbI
noopao, Douyin (TikTok) TapabbiHaH KepceTylreH Kbicka BHJEO IUaTGopManap ecnypyMaepayH
"KbICKa, T€3 XaHa >KOHOKeH'"' Ma3MyH (opMarhl jkaHa AITOPHUTMIMK CYHYIITOO MEXaHHU3MHHUH
apKachlHJa My3bIKara )eTyY YYYH HETH3TH KaHajra aiylaHbIl, adapIblH MY3bIKAIBIK 3CTETHKAIBIK
TaaHbIMbIHA TEPEH ©3repTYYy KUpru3au. TepT Herusru agabusar ChIH-NMMKUPIEPU MEHEH KOJIJI00r0
aJNbIHraH Oy Makaiaja KbICKa BHJEO IIIaTdopMaiapblH My3bIKaJIbIK 3CTETHKAIBIK TAaHbIMIa KO
TaaCUpPUH Y4 OJTYOMIOH CUCTEMATyy TYPA® TajaauT: "KeHehyy", "TepeHIUKTHH 3pO3UsICH" KaHa
"OarpITThIH  ueTTeTHNMIIM". bBup karbiHaH, Oyn 1uiatdopMmanap My3bIKaHbl SKaWbUITYYHYH
MEHKUH]IK jkaHa yOAKbIT TOCKOOJAYKTapbIH 0y3aT, 6CIYPYMAOPAYH MY3bIKAIBIK YbITAPMaYbLTBITBIH
CTHMYJIJIalT, SKWHYM JKarblHaH, AJITOPHUTMIEp TapaOblHAH CYHYIITAJITaH TOMOTCHCIITHPWITCH
Ma3MyH, (parMeHTTENreH KaWbUITYyIaH KEJIHIT YbIKKAH dCTETUKAJBIK (hparMeHTaIus KaHa KOHYI
auyyyra OarelTTaJraH TEHACHUUSIAPIbIH OaalyylyK YeTTeecy ©CHYPYMIOPIYH MY3bIKaJIbIK
ACTETUKAJIBIK TAaaHBIMBIHBIH YCTYPTOHIYTYHO >KaHa YTWJIMTAPU3MUHE aJIblll KeJeT. YIIyra TasHbII
’KaHa aJaOMATTaH albIHMaH MPAKTHKAJIbIK Ta)Kpblii0a MEHEH alKalbIUTHIPbII, Oyl Makanaja yd
JEHIDJJIeH O  JKYTypTYyyJep KaHa Kaplibl 4Yapajapisl CyHylITaiar: "miardopmaHbl
ONTUMANIAAIITBIPYY, OuauM Oepyy OOIOHYA >KETEeKUYWJIMK >KaHa YH-OyJesdyk Kel3Mmarramyy',
OCITYPYMIOPAYH MY3BIKAJIbIK 3CTETHKAJIBIK TAaHBIMBIHBIH JIEHU CaK OHYTYIIYHO TOCKOOJIIYK 3MEC,
KOMOKYY KaTapbl KbICKa BUIE0 I1aTdopManapbl )KalblITyyra OarelTTairaH.

Herusru ce3nep: Keicka Bueo miardopma, ecrypymiep, My3bIKaJIblK S3CTETUKAJIBIK TaaHbIM,
AITOPUTMAMK CYHYII, 3CTETUKAJIBIK OMIIUM Oepyy.
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BJIMAHUE U PASMBIIIVIEHUSA O MY3bIKAJIBHO-OCTETUYECKOM
BOCITPUATHUHN ITIOAPOCTKOB HA INVIAT®OPMAX KOPOTKHUX BUJAEO

AHHOTaUUs. B HBIHENIHIO 310Xy, KOrJa U(pPOBBIE Meaua rIyOOKO MPOHHUKAIOT B KHU3Hb
MOJIPOCTKOB, IIATGOPMBI KOPOTKUX BUACOPOIHKOB, TpeactaBiennbie Douyin (TikTok), cramm mst
MOJIPOCTKOB OCHOBHBIM KaHaJIOM JOoCTyla K My3blke Onarogaps cBoeMy QopmaTy KOHTEHTa
«KOPOTKHM, OBICTPBIN U MPOCTOI» U aNTOPUTMUYECKOMY MEXaHU3MY pPEKOMEHAAINH, KapJUHAIBHO
MEHSIOLIEMY HMX MY3bIKaJbHO-ICTETUYECKOE BocHpusatue. B paHHON crTaThe, MOJIKPEIUIEHHOMN
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YeTBIPbMSI OCHOBHBIMU 0030paMy JIMTEPATypPhl, CHCTEMAaTHYECKH aHAIN3UPYETCS ABOMHOE BIMSIHNE
wiaTGopM KOPOTKUX BHICOPOJIMKOB IO TPEM M3MEPEHUSIM: «PACIIMPEHHE BIIUPHY, «Pa3MbIBAHUE
BIIIYOb» M «OTUY)KICHUE OPUEHTAI[I» MY3BbIKaJIbHO-3CTETHYECKOT0 BocTIpuATHs. C OHOM CTOPOHBI,
3TH MIaTGOPMBI Pa3pyIIAIOT IPOCTPAHCTBEHHBIE M BPEMEHHBIE 0apbephl PACIIPOCTPAHEHUS MY3bIKH,
CTUMYJIMPYSl MY3bIKQJIbHOE TBOPYECTBO IMOJPOCTKOB; C JIPYroi CTOPOHBI, TOMOTCHHU3UPOBAHHBIN
KOHTEHT,  PEKOMEHIYEeMbIi  alrOpuTMaMH,  OCTETHUYECKas  (parMeHTanus,  BbI3BaAHHAS
(parMeHTapHBIM PacIpOCTPAHEHWEM, M OTKJIOHEHHE OT LEHHOCTHBIX OPUEHTAIlMi B CTOPOHY
pas3BlIeKATENbHBIX TCHJICHIIMNA TaKXkKe MPUBOJAT K HOBEPXHOCTHOCTH M YTHIIUTAPU3MY MY3bIKaJIbHO-
HCTETUYECKOT0 BOCHPUATHS MOAPOCTKOB. OCHOBBIBAsICh HA 3TOM, a TAK)KE HA MIPAKTUYECKOM OIIBITE,
NpPEJCTAaBICHHOM B JIUTepaType, B JaHHOM CTaTbe MpenIararoTcs pPa3MbIIUICHUS H Mephl
NPOTUBOACUCTBUS HAa TPEX YPOBHAX: «ONTHUMM3ALHUS IIaTHOPMBbI, 00pazoBaTeIbHOE PyKOBOACTBO U
CEeMEWHOE COTPYIHUYECTBO», HANpaBJICHHBbIC HA MPOABIDKEHHE IIATPOPM KOPOTKHUX BUACO KaK
CTUMYJIATOPA, 4 HC MPCIATCTBUSA, 1JIA 3JOPOBOI'0 pa3BUTUA MY3bIKAJIbHO-3CTECTUICCKOT'O BOCIIPUATHA
MOJIPOCTKOB.
KiawueBble ciaoBa: Ilnatdpopma KOpPOTKHX BHIECO, MOIPOCTKH, MY3BIKATbHO-ICTETUYECKOE
BOCTIPHSITHE, aJITOPUTMHUECKHE PEKOMEHIALNH, SCTETHIECKOE BOCITUTAHHUE.
Liu jia Hao
PhD doctoral student
Kyrgyz State University named after I. Arabaev
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THE INFLUENCE AND REFLECTION OF SHORT VIDEO PLATFORM ON
TEENAGERS' MUSIC AESTHETIC COGNITION

Abstract. In an era where digital media has deeply permeated teenagers 'lives, short video
platforms like Douyin have become the primary channel for youth to access music through their
"short, flat, and fast" content formats and algorithmic recommendation mechanisms, profoundly
reshaping their musical aesthetic cognition. This paper systematically analyzes the dual impacts of
short video platforms through three dimensions of musical aesthetic cognition: "broadened scope,"
"deepened dissolution," and "orientation alienation," supported by four core theoretical studies. On
one hand, these platforms break down temporal and spatial barriers in music dissemination,
stimulating teenagers' musical creativity. On the other hand, algorithmic recommendations of
homogenized content, fragmented aesthetic fragmentation in distribution, and value deviations
toward entertainment-oriented tendencies have led to superficial and utilitarian musical aesthetic
cognition among teenagers. Based on this analysis and practical experiences from existing literature,
the paper proposes reflections and countermeasures at three levels: "platform optimization,
educational guidance, and family collaboration." The aim is to transform short video platforms into
facilitators of healthy development in teenagers' musical aesthetic cognition rather than obstacles.

Keywords: short video platforms, adolescents, music aesthetic cognition, algorithmic
recommendation, aesthetic education.

I. Introduction

With the popularization of mobile internet, short video platforms have become an important part
of teenagers' cultural life. According to the "China Youth Internet Usage Report (2024)", teenagers
aged 12-18 spend over 1.5 hours per day on short video platforms, with "music-related content" being
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one of the most popular categories. The research by Wang Jinyang and Liu Jiliang points out that
platforms like TikTok, through the integration of "music + short videos", have extended music from
"special appreciation" scenarios (such as concerts and album listening) to "daily companionship"
scenarios (such as commuting and breaks), completely changing how teenagers interact with and
perceive music [4, p. 86-97].

This transformation presents both opportunities and challenges. Chen Lina's research
demonstrates that music content on short video platforms can stimulate teenagers' creativity, such as
through activities like "musical adaptation" and "creative scoring," enabling youth to actively engage
in musical aesthetic practices [2, p. 4-6]. However, Wang Zhaoyang and Wu Ke's analysis of Japanese
teenagers' TikTok usage patterns reveals that the platform's algorithmic recommendation mechanisms
may trap adolescents in "information cocoons," limiting their musical aesthetic perspectives [3, p. 47-
60]. Against this backdrop, systematically examining how short video platforms influence teenagers'
musical aesthetic cognition and clarifying their positive values and potential risks has become an
unavoidable priority in digital-era music education. Supported by four core studies and considering
the formation patterns of adolescents' musical aesthetic cognition, this paper conducts an in-depth
exploration.

2. The positive influence of short video platforms on teenagers' musical aesthetic cognition

The unique dissemination features and content formats of short video platforms provide
teenagers with unparalleled advantages in developing musical aesthetic cognition compared to
traditional media. These advantages are primarily reflected in three dimensions: 'expanding aesthetic
breadth', 'stimulating aesthetic creativity', and 'cross-cultural aesthetic exposure', which are highly
consistent with the research conclusions in the literature.

2.1 Breaking down communication barriers and expanding the breadth of musical aesthetics

Traditional music dissemination is constrained by issues such as "scarce channels" and "high
costs," with teenagers 'exposure to music mostly concentrated on mainstream pop music, making it
difficult to access diverse genres like classical music, ethnic music, and world music. However, short
video platforms, leveraging "low-threshold dissemination" and "massive content pools," have
completely broken down this barrier, providing teenagers with a broader perspective on musical
aesthetics. Research by Liu Junran et al. based on the HSM model indicates that the "decentralized
dissemination" characteristic of short video platforms enables niche music (such as China's ethnic
minority folk songs and European classical music clips) to gain massive exposure through "secondary
creation" — for example, a user combined Bach's "Minuet in G Major" with campus life scenes to
create a short video, which garnered over 50 million views, introducing hundreds of thousands of
teenagers to classical music for the first time [1, p. 207-217].

This communication advantage is not only reflected in "genre breadth" but also in "geographical
breadth". Wang Chaoyang and Wu Ke's analysis of Japanese teenagers' TikTok usage characteristics
found that the cross-cultural communication capability of short video platforms enables teenagers to
conveniently access music cultures from different countries: Japanese teenagers listen to China's
classical music through the platform, while Chinese teenagers learn about Japanese anime music,
Korean K-Pop, and Latin American dance music through the platform. This cross-cultural exposure
requires no specialized education or consumption, but can be achieved simply by daily video scrolling
[3]. Wang Jinyang and Liu Jiliang also mentioned that the "Ethnic Music Challenge" on TikTok (such
as the #Xinjiang Dance Music Challenge) allows teenagers to encounter traditional music like Uyghur
Mugam and Tibetan Nangma while having fun, expanding their understanding of ethnic music and
addressing the shortcomings of insufficient ethnic music content in school music education [4].
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2.2 Stimulate participation enthusiasm and cultivate musical aesthetic creativity

Musical aesthetic cognition encompasses not only "perception and understanding" but also
"creation and expression". Short video platforms have effectively lowered the barriers to music
creation for teenagers by providing "low-threshold production tools" and "interactive incentive
mechanisms", thereby stimulating their aesthetic creativity—a finding that aligns closely with Chen
Lina's research. Chen Lina highlights that features like "music editing", "special effects scoring", and
"creative collaboration" enable teenagers to engage in musical aesthetic practices without requiring
professional musical knowledge. For instance, through the platform's "one-click mixing" feature,
users can blend different musical styles (such as pop songs and Peking Opera excerpts) to create
personalized scores. The "collaboration" function allows teenagers to work with others on "multi-part
harmonies", helping them understand the collaborative aesthetics of music through hands-on practice
[2, p. 4-6].

This creative stimulation is also reflected in the "connection between music and life." Short
video platforms encourage teenagers to integrate music into daily scenarios, endowing life scenes
with aesthetic significance through "creative soundtracks." For instance, teenagers use ethnic music to
score videos of hometown landscapes, understanding the "connection between music and regional
culture" through creation; they employ classical music to accompany reading and painting scenes,
exploring "the adaptation of music to life's atmosphere." Wang Jinyang and Liu Jiliang's research
found that teenagers who participated in such creative activities demonstrated significantly better
"musical aesthetic expression abilities" than non-participants, with 82% of respondents stating
"through creation, they better understand the emotions and cultural connotations conveyed by music"
[4]. Additionally, the platform's "like, comment, share" mechanism provides instant feedback for
teenagers' creations. This positive reinforcement further enhances their enthusiasm for musical
aesthetic creation, forming a virtuous cycle of "creation — feedback — improvement."

2.3 Create new aesthetic scenes and reshape the musical aesthetic experience

Traditional music appreciation typically occurs in "specialized settings" (such as music classes
or concerts), emphasizing "focused listening" and '"rational analysis". In contrast, short video
platforms integrate music aesthetics into teenagers 'fragmented daily schedules through multisensory
integration of "visual + auditory" elements, reshaping musical experiences to better align with their
cognitive characteristics. Liu Junran et al." s HSM model research indicates that the "audio-visual
integration" format of short videos enhances the "concreteness" of musical aesthetic cognition. For
instance, pairing Beethoven's "Fate Symphony" with motivational scenes like "running against the
wind" allows teenagers to intuitively grasp the "spirit of resistance" conveyed through the music.
Similarly, combining Dai ethnic folk songs with peacock dance videos enables them to perceive the
"rhythmic cadence" through dance movements. This multisensory experience proves more accessible
to teenagers than mere auditory appreciation [1, p. 207-217].

The research by Wang Chaoyang and Wu Ke on Japanese teenagers also found that the
"interactivity" of short video platforms shifts musical aesthetics from "passive reception" to "active
participation". For example, when Japanese teenagers participate in TikTok's "music challenge", they
need to design dance moves or storylines according to the music's rhythm, a process that requires them
to accurately perceive the "beat, speed, and emotion" of the music and convey their aesthetic
understanding through physical expression [3, p. 47-60]. In China, teenagers participating in the "lyric
adaptation" challenge need to create lyrics that fit the theme by combining the music's melody,
deepening their understanding of "musical emotional expression" through the adaptation of text and
music. This "participatory aesthetic" experience transforms teenagers from '"spectators" to
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"participants" in musical aesthetic cognition, making it easier to form profound and lasting aesthetic
memories.
3. The negative influence of short video platforms on teenagers' musical aesthetic cognition

While short video platforms have positively transformed teenagers 'musical aesthetic perception,
their limitations in algorithmic logic, content formats, and dissemination characteristics have led to
issues such as' deep erosion, " distorted orientation, 'and' value deviation.' These problems are clearly
documented in existing literature, demanding vigilance and reflection.

3.1 Algorithmic recommendations narrow aesthetic perception and limit perspectives

The core competitiveness of short video platforms lies in "algorithmic recommendation," but
their "user preference-first" logic tends to trap teenagers in information cocoons. While the perceived
expansion of musical aesthetic awareness may appear broad, it actually leads to homogenization traps
that limit perspectives. Wang Zhaoyang and Wu Ke's analysis of Japanese teenagers' TikTok usage
patterns precisely highlights this issue: algorithms continuously push preferred music genres (e.g.,
pop music, anime music) based on teenagers' click patterns and dwell time data, while reducing
exposure to "non-preferred content" like classical and ethnic music [3, pm. 47-60]. For instance, when
a teenager accidentally clicks on a pop song, the algorithm subsequently recommends over 90% of
music in the same style, making it difficult for them to explore other genres. Over time, this invisible
algorithmic contraction gradually erodes the boundaries of musical aesthetic awareness.

The HSM model research by Liu Junran et al. further confirms that this "narrowing" is not only
reflected in music genres but also in the homogenization of aesthetic dimensions. Algorithms tend to
recommend music with "simple melodies, strong rhythms, and straightforward emotions" (such as
"hit songs"), which can quickly capture listeners 'attention without complex aesthetic understanding.
In contrast, music with "complex structures, subtle emotions, and profound cultural connotations"
(such as Bach's fugues or China's guqin pieces) is easily marginalized by algorithms due to "high
comprehension barriers and low dissemination efficiency" [1, p. 207-217]. A survey by Wang Jinyang
and Liu Jiliang shows that among teenagers who rely on algorithmic recommendations long-term,
75% said they "only like to listen to popular music on short videos," while only 15% could name three
or more non-popular music genres, highlighting the severe issue of "selective" music aesthetic
cognition [4].

3.2 Fragmented communication leads to superficial aesthetic cognition and insufficient depth

The fragmented content format (typically 15-60 seconds) of short video platforms dictates that
their music distribution primarily features "snip-and-share" segments (like choruses or climactic
moments) rather than complete compositions. While this approach efficiently delivers musical
"memorable highlights," it disrupts the "holistic aesthetic logic" of musical works. As a result,
teenagers' musical appreciation remains at a "superficial level," struggling to grasp the structural,
emotional, and cultural depth of music, ultimately leading to a "fragmented aesthetic" dilemma.

Chen Lina's research reveals that teenagers predominantly encounter "decontextualized" music
clips in short videos. For instance, extracting cheerful segments from classical pieces for comedy
videos while stripping away their emotional context (such as melancholy or solemnity) leads to
significant misinterpretation of musical intent [2]. Similarly, using ethnic melodies in viral dance
routines without explaining cultural or historical backgrounds reduces teenagers' perception of these
works as cultural carriers to mere entertainment material. Wang Jinyang and Liu Jiliang's study further
shows that 80% of teens can recall chorus lyrics but lack complete song knowledge, while 65% cannot
identify modal or rhythmic characteristics of their favorite tracks. This "knowing the what but not the
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why" aesthetic understanding severely hinders the deep development of their musical appreciation
capabilities [4, p. 86-97].

More critically, fragmented media consumption has fostered a "instant gratification aesthetic"
among teenagers — prioritizing "quick aesthetic thrills" over enduring musical experiences like
symphonies and operas that demand patience. Wang Chaoyang and Wu Ke's Japanese youth study
reveals that teens accustomed to short-form music can focus for less than 3 minutes on classical
pieces, a stark contrast to the 15-minute attention span in traditional settings, with their aesthetic
patience and depth perception markedly diminished [3, p. 47-60].

3.3 Entertainment-oriented approach leads to utilitarian aesthetic perception and value distortion

Short video platforms are fundamentally positioned as 'entertainment tools,' with music content
primarily designed for entertainment. This approach risks leading teenagers to equate musical
appreciation with mere 'entertainment consumption,' thereby overlooking music's aesthetic, cultural,
and spiritual values, ultimately fostering a utilitarian aesthetic mindset.

This phenomenon manifests in two dimensions. First, the "utilitarianization of aesthetic
evaluation" prioritizes metrics like "traffic" and "popularity” over "artistic quality" when assessing
music. Wang Jinyang and Liu Jiliang's research reveals that teenagers predominantly consider factors
such as "whether a song trended," "play counts," and "whether it's a cover by internet celebrities"
when evaluating music, rather than "melodic beauty," "authentic emotion," or "cultural depth" [4, p.
86-97]. Second, the "utilitarianization of aesthetic behavior" sees participation in music appreciation
aimed at "gaining attention" rather than "enhancing aesthetic appreciation." Chen Lina's study
highlights that some teenagers deliberately create "kitsch" or "vulgar" music (e.g., parodying classics
into "cute versions") to boost traffic on short-video platforms, even sacrificing musical value to cater
to mainstream tastes. Such practices not only distort their own aesthetic understanding but may also
set a negative example for other adolescents [2, p. 4-6].

Moreover, the entertainment-oriented approach also leads to "cultural cognitive biases" in
teenagers "perception of music. Research by Liu Junran et al. indicates that short video platforms, in
pursuit of dissemination effects, often "entertainment-adapt" ethnic and classical music. For instance,
they distort Peking Opera singing styles with electronic sound effects or adapt guqin pieces with hip-
hop rhythms. While these adaptations achieve high traffic, they undermine the cultural solemnity and
spiritual essence of traditional music [1, p. 207-217]. Wang Chaoyang and Wu Ke also found that
when Japanese teenagers encounter China music through TikTok, they mostly encounter
"entertainment-adapted versions" (such as ancient-style music paired with comedic plots), with
limited knowledge of the cultural background of China's traditional music (such as the history of
musical instruments and creative contexts), forming a "partial and entertainment-oriented" musical
cultural cognition [3, p. 47-60].

IV. Optimization path of teenagers' music aesthetic cognition in the context of short video
platform

To counter the negative effects of short video platforms on teenagers 'musical aesthetic
perception, this study synthesizes theoretical and practical insights from four core studies. It proposes
an optimization framework encompassing three dimensions: platform accountability, educational
interventions, and family collaboration. The ultimate goal is to maximize benefits while minimizing
risks, thereby transforming these platforms into catalysts for the healthy development of youth's
musical aesthetic awareness.

4.1 Platform optimization: Algorithm innovation and content guidance
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As the primary channel for teenagers 'music exposure, short video platforms must assume the
social responsibility of "aesthetic guidance". Through algorithm optimization and content
development, they should break down information silos and broaden teenagers' musical aesthetic
understanding. Research by Liu Junran et al. based on the HSM model suggests platforms could adjust
algorithmic recommendation logic by introducing "aesthetic diversity weighting" — while promoting
music preferences, they should mandate 30% traffic allocation to "non-preferred music genres" (e.g.,
classical music, ethnic music), prioritizing content that combines "complete musical excerpts with
cultural interpretation”" over purely entertaining clips [1, p. 207-217]. For example, classical music
recommendations could include "3-minute structural analysis", while ethnic music could feature "1-
minute regional cultural introduction", helping teenagers grasp the aesthetic and cultural values
behind the music.

Meanwhile, the platform should enhance the development and promotion of high-quality music
content. Research by Chen Lina suggests collaborating with professional music institutions (such as
conservatories and symphony orchestras) to create a "Youth Music Aesthetics Column," featuring
"Music Appreciation Mini-Class" sessions (e.g., "Understanding Polyphonic Music in 5 Minutes,"
"Stories Behind Folk Songs") and "Creative Music Challenges" (e.g., "Ethnic Music Adaptation
Contest," "Classical Music Scene Creation"). These initiatives would integrate professional music
knowledge into youth-favorite short video formats [2, p. 4-6]. Studies by Wang Zhaoyang and Wu Ke
on Japanese youth also provide valuable insights. The platform could introduce "Cross-Cultural
Music Specials," such as the "China-Japan Youth Music Co-Creation Program," through international
collaborative projects to broaden young audiences' cross-cultural musical perspectives and avoid the
limitations of single-cultural aesthetic orientations [3, p. 47-60].

Furthermore, the platform must enhance its content moderation system to combat music material that
is either vulgar or fragmented. For content that excessively commercializes traditional music or
diminishes its aesthetic value, measures like traffic restrictions or warning labels should be
implemented. Meanwhile, high-quality music content—such as professional music analysis and
original compositions—should receive prioritized traffic and official recommendations, fostering a
platform culture that values artistic appreciation and cultural respect.

4.2 Educational Intervention: Digital Adaptation of School Music Aesthetic Education

As the primary platform for aesthetic education among adolescents, schools should proactively
adapt to the dissemination characteristics of short video platforms by integrating them into music
aesthetic education systems rather than simply rejecting them. Through "leveraging external
resources to counteract internal limitations," schools can guide teenagers to develop healthy musical
aesthetic cognition. Research by Wang Jinyang and Liu Jiliang suggests designing "Short Video
Music Aesthetic Practice" courses in music classes. For example, students could analyze music
content on short video platforms to distinguish between "aesthetic value" and "entertainment value."
Additionally, students could be guided to create "music aesthetic documentaries" using short videos,
such as filming "the inheritance of hometown folk songs," thereby deepening their cultural
understanding of ethnic music through practical application [4, p. 86-97].

Meanwhile, schools should strengthen "holistic music appreciation" education to address the
shortcomings of fragmented short video dissemination. This can be achieved through a teaching
model of "short video introduction + complete appreciation + in-depth interpretation": First, use
music clips from short videos to spark students 'interest, then guide them to listen to complete works,
and finally interpret them by combining music history and cultural context. For example, starting with
the popular "Jasmine Flower" clip from short videos, students can be guided to listen to regional
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versions of "Jasmine Flower" and analyze "the influence of regional culture on musical styles,"
helping teenagers develop a "holistic and profound" musical aesthetic cognition. Liu Junran et al.' s
HSM model research also emphasizes that schools need to teach teenagers "media literacy," such as
how to identify "information cocoons" in algorithmic recommendations and actively search for
diverse music content; how to critically view music adaptations in short videos to avoid aesthetic
cognitive biases [1, p. 207-217].

Furthermore, schools can collaborate with short video platforms to launch "Music and Aesthetic
Education Partnership Programs". For instance, they may invite top-tier music creators (such as
professional music teachers and folk musicians) to campus lectures, or organize "Campus Music
Short Video Competitions" to encourage students to produce music content that blends aesthetic value
with cultural depth. This approach creates a synergy between online practice and offline education,
transforming short video platforms into extended classrooms for music and aesthetic education.

4.3 Family collaboration: Creating a healthy music aesthetic environment

Families serve as the "cornerstone" in shaping adolescents 'musical aesthetic development.
Through daily guidance and environment cultivation, they can counterbalance the negative impacts of
short video platforms. Research by Wang Jinyang and Liu Jiliang highlights that parents should
actively engage in their children's musical experiences—such as attending weekend family concerts
together or discussing the emotional and cultural dimensions of music. They should also encourage
children to explore "non-short video" music sources like live performances and albums, thereby
expanding their musical appreciation horizons [4, p. 86-97]. Meanwhile, parents need to monitor
teenagers' music consumption on short video platforms, promptly addressing excessive engagement
with entertainment-driven content while neglecting aesthetic value. This approach helps guide young
people toward developing "diverse and profound" musical tastes.

Chen Lina's research provides valuable insights for parents. They should encourage teenagers to
view short video platforms as "musical creation tools" rather than mere entertainment devices. For
instance, parents can support children in adapting ethnic music and composing school songs using
these platforms, while guiding them to contemplate "the aesthetic logic of music" and "cultural
inheritance responsibilities" during the creative process. This approach transforms music creation into
a deepening of musical aesthetic understanding, rather than a means to chase traffic [2]. Additionally,
parents should lead by example by reducing their consumption of vulgar music content, fostering a
home environment that "respects music and values aesthetics," and influencing teenagers' musical
aesthetic choices through both words and actions.

V. Conclusion

The impact of short video platforms on teenagers' musical aesthetic perception is complex and
contradictory: they serve as both a "window" that expands aesthetic horizons and stimulates creativity,
and a "trap" that leads to narrow and superficial tastes. As Wang Chaoyang and Wu Ke pointed out in
their research, media itself is neither inherently good nor bad—the key lies in "how it is used and
guided" [3, p. 47-60]. For adolescents, a group with underdeveloped cognitive maturity, we should
neither throw out the baby with the bathwater by dismissing the positive value of short video
platforms, nor neglect their potential risks by letting them run wild.

In the future, we must establish a tripartite collaborative mechanism integrating "platform-
school-family": platforms should optimize content and algorithms, schools should drive the digital
transformation of music aesthetic education, and families should cultivate a healthy aesthetic
environment. Only through this approach can short video platforms genuinely serve the healthy
development of teenagers' musical aesthetic cognition, helping them develop "broad vision, deep
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thinking, and rational judgment" in music appreciation during the digital era, thereby truly realizing
the aesthetic education goal of "nurturing through beauty".
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