Becruuxk KHY, Ne2, 2025

VAK 811.111.001.8 (575.2)

DOI 10.58649/1694-5344-2025-2-66-69
KOJJOMBEKOBA 3.A.,, UMAHKAHOBA H.II.
M.P LICKyH6CKOB aTbIHIArbl KI)IprB OKOHOMUKAJIbIK HHHMHﬁ-HSHHHGG YHUBCPCUTCTHU
KOJAOMWBEKOBA 3.A., UMAHKAHOBA H.I11.
HWY Ksiprezcknii 3KOHOMIYECKAN YHUBEpCHTET IMEeHN M. PrickynbexoBa
ZHOLDOSHBEKOVA E.A., IMANKANOVA N.SH.
Kyrgyz Economic Scientific Research University named after M. Ryskulbekov

BU3HEC AHIJIUC TUJIMH OKYTYVYJIATBI KAVIC CTYJIEM METOIOJIOTUSICHI
METOOJIOT U UCCIEJOBAHMS JEJIOBOT'O AHTJIMMCKOI'O S3bIKA
CASE STUDY METHODOLOGY IN TEACHING BUSINESS ENGLISH

Kbickaua myne3zgeme: Keiic-ctann MeTomOIOTHSACH KONTOH Oepw ap KaHail TapMakTap/a, aHbIH
nanH/e On3Hec-OmmMae aa 3pPeKTUBAYY KaHa KBI3BIKTYY OKYTYY BIKMachl Oonym caHanar. byn makanama
Business English (BE) okyTyyaars!l kelic U3nieeaepyHYH MaaHUCH M3WIACHUII, ajlap/blH KOMMYHUKAIIUS
KOHIIYMIOPYH, KPUTUKAIBIK OM KYTYPTYYCYH XaHa peajayy OyHHemery KeHreuiaepay 4yeuyy >KeHIeMYH
KOTOpYJaTyyJarel poixyH Oaca OenrmiedT. bus KkeicTepnan W3WIAe© TENarorvKachIHBIH TEOPHSUTBIK
HEeTU3JepuH xaHa anapael BE okyy miangapeiHa KaHTHI KUPTU3YYHY Kapar 4braObl3. AHIAH THILKAPEI,
MakajiaJa MUCAIJBIK M3WIIeeNepAY KOJIJIOHYYJarbl KbIMBIHYBLUIBIKTAD TaJKyyJiaHaT >KaHa AWHAMHKAIYY
KaHa MaHBI3AYy OKYy YeWpecyH TY3YYy YUYH amapapl >KeHyYy OOIOHYA CTpaTeTrusiiap CyHYINTalar.
OxyTyydynap TpPaKTHKAIBIK W3WIAOONepay KOJIOHYY MEHEH CTyIeHTTepAn AYHHeIyK Ou3Hec
KOMMYHUKAIUACBIHBIH TaTaaJlbII'bIHA JKAaKIIbIpaaK naﬂpnaf/i aJibIIar.

AnHoTtamusi: Meromonoruss W3y4YeHHS KEWCOB YK€ JaBHO SBIsieTcs J(PQPEKTUBHBIM U
YBJICKATCJIIbHBIM IOAXOJA0OM K OGy‘IQHI/IIO B Pa3JIMYHBIX O6J'IaCT$IX, BKJIrO4Yas 6H3H60-06p3,30BaHI/Ie. B sroit
CTaThe pacCMaTpUBAETCs 3HAYCHUE H3YUeHHs KEHCOB B OOydeHHH jenoBoMmy aHriuiickomy (BE),
MOJYEPKUBasi WX POJb B YIYYIICHHH HABBIKOB OOIICHHWS, KPUTHYECKOTO MBIIUICHUS U CIOCOOHOCTEH
peuceHuA pealIbHbIX HpO6J’I€M. Mu1 paccMaTpuBacM TCOPETUICCKUEC OCHOBLI IEAATrOTUKU U3YUCHHUA KEHCOB U
TO, KaK WX MOXKHO HMHTETPHpOBaTh B yueOHbie mporpammbl BE. Kpome Toro, B crathe oOcykaarorcs
HpO6J’IeMBI HCIIOJIb30BaHUA U3YUYCHUA KelicoB U npeaiaratoTCda CTpaTreruv Uux Mnpeoa0JICHUA JJid CO3JaHUuA
0ojiee TUHAMHYHOW W COJEpXKATEeNbHOW cpenbl oO0ydeHus. Vcmonp3ys M3ydeHrne KeWcoB, MpernojaBaTeld
MOTYT JIy4lI€ NOATOTOBUTL CTYACHTOB K CJIOKHOCTAM ria00anbHOM HeHOBOﬁ KOMMYHHKAIIUU.

Abstract: The case study methodology has long been an effective and engaging teaching approach
across various fields, including business education. This article explores the significance of case studies in
Business English (BE) instruction, emphasizing their role in enhancing communication skills, critical
thinking, and real-world problem-solving abilities. We examine the theoretical foundations behind case study
pedagogy and how they can be integrated into BE curricula. Furthermore, the paper discusses the challenges
of using case studies and proposes strategies for overcoming them to create a more dynamic and meaningful
learning environment. By employing case studies, educators can better prepare students for the complexities
of global business communication.

Herusru ce3mep: kelic M3WIee KOMMYHHKAIHS; OW3HEC; KPUTHKAIBIK OW KYT'YPTYY; PBIHOK
TeHACHUHUANAPHI; KbIHBIHYBLIBIKTAP; MOTUBAIMSA; KOMaH/1aJla UIITee; Kaphepa, MaaHWIYy KOHITyMIep.
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pBIHKa; HpO6J’I€MLI; MOTHBALM, KOMaHIHas pa60Ta; Kapbepa; OCHOBHBIC HAaBBIKH.

Keywords: case study; communication; business; critical thinking; market trends; challenges;
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Introduction of corporate interactions. Traditional teaching
Business English plays a pivotal role in methods-lectures,  textbook  exercises, and
modern communication within international vocabulary drills-focus primarily on language
business contexts. Proficiency in Business English structures and grammar, but they do not
is crucial for professionals to succeed in global sufficiently  simulate  real-world  business
markets, where English is often the lingua franca interactions. One innovative and effective way to
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bridge this gap is by using the case study
methodology, which offers students a hands-on,
interactive approach to learning.

A case study presents a real-life or
hypothetical business scenario that requires
students to engage with the content critically,
applying their language skills to solve complex
problems. This method encourages deeper
learning and prepares students for the challenges
they will encounter in their careers. It not only
enhances their language abilities but also fosters
critical thinking, teamwork, and decision-making
skills, all of which are essential in any business
environment.

Theoretical Framework of Case Study
Methodology

The case study approach is rooted in
experiential learning theory, as developed by Kolb
[1984]. Kolb proposed that learning is a cyclical
process involving concrete experience, reflective
observation, abstract conceptualization, and active
experimentation. Case studies align closely with
this model because they provide students with an
opportunity to engage with real-world scenarios,
reflect on their responses, and experiment with
different solutions. Through this process, learners
can gain new insights and refine their
understanding of business concepts.

Moreover, Stake [1995] argued that case
studies allow students to investigate complex,
real-life issues in depth, within their authentic
context. By analyzing a case, students can explore
the nuances of  decision-making, risk
management, and organizational behavior, all
while using the language of business. This
provides a richer learning experience compared to
traditional, passive forms of instruction.

Benefits of Using Case Studies in
Business English Teaching

Real-World Application: Case studies
present students with  practical business
challenges, which they must address using the
language and concepts of the field. This approach
bridges the gap between theoretical knowledge
and its practical application, equipping students
with the skills they need to navigate real business
environments. Whether analyzing a marketing
campaign, negotiating a contract, or resolving a
crisis, students learn to communicate effectively
in business scenarios they are likely to face.

Example: A case study could involve a
multinational company attempting to launch a
product in a foreign market. Students would need
to analyze market trends, identify key
stakeholders, and propose a strategy using
appropriate Business English terms and structures.
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Development of Critical Thinking and
Problem-Solving Skills: Business decisions often
involve complex factors that require careful
consideration. Case studies encourage students to
think critically about multiple solutions to a
problem, assess their potential outcomes, and
make informed decisions. This process sharpens
their analytical thinking, making them better
prepared for business challenges in real life.

Example: A case study about a company
facing an ethical dilemma could challenge
students to consider different perspectives,
evaluate the consequences of each option, and
decide on the best course of action.

Improved Communication Skills: One of
the core objectives of Business English is to
enhance students' communication abilities in both
spoken and written forms. Case studies require
students to engage in group discussions, debates,
and presentations, all of which foster language
proficiency. In addition, written case analysis
allows students to practice formal business
writing, such as reports, emails, and proposals,

while using professional vocabulary and
structures.
Cultural Awareness and  Global

Perspectives: In today’s globalized economy,
understanding cultural differences is a key to
effective communication. Case studies often
involve international scenarios, helping students
recognize cultural variations in business practices,
negotiation styles, and leadership approaches.
This prepares them to interact confidently in
cross-cultural environments.

Example: A case study could focus on a
company’s efforts to expand into an emerging
market, requiring students to consider cultural
factors such as language barriers, local business
practices, and legal regulations.

Engagement and Motivation: Case studies
make learning more engaging by involving
students in active problem-solving. Rather than
passively receiving information, students work
collaboratively to analyze and resolve real
business challenges. This approach fosters
intrinsic motivation, as students see the relevance
of their learning to their future careers.

Practical Implementation of Case Studies
in Business English

Integrating case studies into Business
English instruction requires careful planning and
thoughtful execution. There are several ways in
which case studies can be incorporated into the
classroom to maximize their impact.

Group Discussions and Collaborative
Problem-Solving: Case studies can be presented



to students in groups, with each group analyzing
different aspects of the case. Groups can then
present their findings and solutions to the class,
fostering collaboration and peer learning. This
method also encourages students to develop their
speaking skills in a business context.

Role-Playing and Simulations: Role-
playing exercises are a powerful tool for engaging
students in case study scenarios. Instructors can
assign different roles [e.g., CEO, marketing
manager, HR specialist] to students, who then act
out their responses to the case, simulating real-
world business interactions. This not only
enhances speaking and listening skills but also
helps students practice negotiation, persuasion,
and conflict resolution.

Example: In a case study involving a
corporate merger, students could role-play
meetings  between executives from  both
companies, using Business English to negotiate
terms and resolve potential conflicts.

Written Case Analysis: Assigning written
reports or essays based on case studies allows
students to practice formal business writing. They
must synthesize information, present their
analysis, and justify their recommendations in a
clear, structured manner. This activity also
reinforces the key business concepts and
vocabulary.

Example: A written assignment could ask
students to analyze a company’s financial strategy
based on a case study, using Business English
terminology to present their findings.

Debates and Presentations:  After
analyzing a case, students can participate in
debates or present their solutions to the class. This
not only strengthens their oral communication
skills but also encourages them to defend their
positions and respond to counterarguments in a
professional manner.

Challenges of Using Case Studies

While case studies offer significant
benefits, they also present challenges for
instructors. One common issue is the time

commitment required to prepare and facilitate
case study discussions. Instructors need to
carefully select cases that are relevant, engaging,
and appropriate for the students’ proficiency level.
Additionally, managing group dynamics can be
challenging, as some students may dominate the
discussion while others may remain passive.

To address these challenges, instructors
can:

 Provide clear guidelines for group work to
ensure balanced participation.
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e Choose cases that are accessible to all
students, taking into account their language
proficiency and background knowledge.

o Offer feedback on group discussions and
written analyses to encourage continuous
improvement.

Conclusion

The case study methodology is a powerful
tool for teaching Business English. It not only
allows students to engage with real-world
business scenarios but also helps them develop
essential skills such as critical thinking,
communication, and decision-making. By
incorporating case studies into their teaching
practices, educators can create an interactive,
student-centered learning environment that
prepares students for the challenges they will face
in their professional lives. Despite the challenges
of implementing case studies, the benefits far
outweigh the difficulties, making this approach a
valuable addition to Business English instruction.
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