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TYPK-OPYC KOTOPMOJAOI'Y CEMAHTHUKAJIBIK BIHAHBIMAY YJIYK

PERSUASIVE SEMANTICS IN TURKISH-RUSSIAN TRANSLATION

CEMAHTUKA YBEKAEHUA B TYPEIIKO-PYCCKOM IIEPEBO/IE

Annomayuscer: Komopmo j#cacoo0o biHAHbIMOYYIYK CeMAHMUKACHL KOMOPMOHYH He2u3eu Maceneiep-
OuH Oupu Kamapwl Kapoozo borom. Huwmur maxcamol 6up mypk adabuii meKcmmu opyciaza Komopyyoa
BIHAHBIMOYVIVK JHCAHA AKCUONIOUS CEMAHMUKACBIHbIH 032040IYKMOPYH AHANU3000 DOTYN CAHAIAM.

Hezuszu co300p: binaHbiMOY VYK CEMAHMUKACHI, AHbIKMbISBL/MYYPA IMECTIUSH, MYPKYO0-0PYCYa KOMOp-

MO, AKCUONIOCUATIBIK CEMARMUKA, KOPKOM MEKCM.

Annomauusn: Boccozodanue nepcyazusnou (00CcmosepHOCMHOL) CeMaARMUKU 68 nepesooe Modicem
paccmampugamscsi KAk 00HA U3 8AJNCHBIX Nepesooyeckux npoonem. B yenu pabomsl 6xo0um anaius oco-
beHHocmell 60CCO30aHUs NEPCYA3UBHOU U AKCUOTOSUYECKOU CEMAHMUKU 8 NePeBo0e XYO0HCECMBEEHHO20

meKcma ¢ mypeykoz20 A3blKa Ha PYCCKUlL A3bIK.

Kniouegwie cnosa: nepcyazunas cemanmuxa, 00CmMo8epHOCHb/He00CMOBEPHOCIb, MYPEYKO-PYCCKULL
nepegoo, aKCUOI02UYECKAas CeMANMUKA, XYO0HCeCMBEHHbIl MEKC.

Abstract: Rendering persuasive semantics in translation is one of the problematic aspects. The article
is aimed at the analysis of persuasive elements used in source and target texts (Turkish — Russian) of the
novel “My Name is Red” by O. Pamuk with the accent on their distinctive characteristics.

Key words: persuasive semantics, certainty/uncertainty, Turkish-Russian translation, axiological

semantics, literary text.

Introduction

There are various interpretations of persuasive
semantics. In many researches the term “persuasive”
is used as related to suggestive potential of a text,
especially advertising or political. For instance,
A. Podkiené (Podkiené 2013 p. 39) analyzing
corresponding English (source) and Lithuanian
(target) texts from the point of view of persuasive
potential rendering considered persuasiveness
as an impact of the text on the audience. Similar
viewpoint was represented in Leech’s (Leech
1966) and Myers G. (Myers 1994) researches
in which he “investigated the effectiveness and
persuasiveness of the advertising language in
terms of its grammatical structure and vocabulary”
A. Goddard (Goddard 1998) “has taken a

semiotic approach to finding out persuasive signs
in advertisements by analyzing attention-seeking
devices created by the colloquial, spoken language
and intertextuality” (Podkiené 2013 p. 39).
The same approach was represented in various
researches done by such Russian scholars as A. V.
Golodnov (Golodvon 2011), S.S. Martemyanova
(Martemyanova 2013) and A.A. Kobelev (Kobelev
20006).

At the same time, the term “persuasive”
denotes different semantic phenomenon related
to modality of the text, particularly to the notion
of certainty/uncertainty combined with emotive
(positive or negative) meaning. In our opinion,
rendering persuasive semantics in translation is
one of the most problematic aspects of translation
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studies. This component of literary text is strongly
correlated with the authors’ intentions which are
really important both for the original and translated
text perception. Persuasive words can have rational
or reflective type of evaluation. The complicated
interrelation of persuasive meaning, on the one
hand, and positive/negative evaluation on the
other presupposes translation difficulties, the
result of which is difference in persuasive and
evaluative “colors” of source and target texts.
So translation of persuasive words is one of the
problems related to methodology of translation.

Materials and methods

The object of the research is persuasive
elements with possibility (certainty/uncertainty)
and perceptual meaning in the source Turkish text
of the novel “My Name is Red” by O. Pamuk and
the target text, Russian version of the novel.

The problem and question that arises are
whether the aforementioned elements in the
source text have been translated to retain their
persuasive meaning as well as their emotive
color or if those persuasive elements have
been changed while translating, and whether
the same persuasive language has the same
connotations and similar impact on source and
target language audiences.

The main purpose of the article is to study
the correspondence between source and target
texts in the frame of persuasive meanings as well
as emotive potential and stylistic peculiarities of
lexical units rendering these meanings. It is worth
mentioning that persuasive language in the sphere
of Turkish-Russian literary translation has not been
in the focus of any research.

The research is a double-sided process, which
has required the determination of the elements of
persuasiveness and translation transpositions. The
main method used for the study is comparative
method as it helps to find similarities and
differences of persuasive meanings in Turkish and

Elbette hemen buraya, baba evine déne-
bilirdim, ama kadiya gore kocam hukuken
yvasadigina gore, onlari ofkelendirirsem beni
cocuklarla birlikte zorla kayinpederimin yanina,
yani kocamin evine geri gétiirmekle kalmaz,
bunu yaparken beni ve beni alikoyan babami
cezalandirip asagilaya bilirlerdi.

Russian texts. Component analysis and dictionary
data (semantic and stylistic) has been used for the
research as well.

Results and Discussion

In our opinion, evaluation of possibility degree
of a statement is a part of axiological system of a
speaker. Such evaluation is syncretic as it includes
two layers of meaning. On the one hand evaluation
of this kind includes possibility degree of a state-
ment, for example, it seems to be, may be imply-
ing rather low degree of possibility or certainly,
definitely pointing at high degree of possibility.On
the other hand, such evaluation also has axiologi-
cal meaning, either pejorative or ameliorative, for
example Russian uezo dobpoeo (after all), mozo u
anaou (at any moment) have the meaning combin-
ing pejorative evaluation and high possibility/truth
of the utterance orasocs (perhaps) having positive
evaluation and high possibility of an event. Pecu-
liarity of such evaluations is also determined by
reflective thoughts of the author of utterance over
its content (in the same way as yuwe ckazamo
and kemamu ckazams include reflexive thoughts
of the author about the way of their expression).
Such comprehension is determined by quite a high
level of the speaker’s linguistic competence, since
the speaker needs not only to correlate the meaning
of the utterance with the facts, but also evaluate the
utterance itself. Evaluation of possibility and its
use require the recipient to understand «the limit of
freedom» in apprehension of the utterance (micro
text) (Leontyev 1999 p. 144). It is also important to
notice that dual (syncretic) character of possibility
language can also be seen through its relation to
lexical and syntactic levels of evaluative means
of the language.

We analyzed excerpts from the novel “ My
Name is Red” by O. Pamuk containing such lexi-
cal and grammatical markers of certainty/uncer-
tainty as tabii ki (58), elbette (29), -mistir (27),and
their Russian translations:

Komneuno, s moena cpasy eepnymucs crooa,
K omyy, HO 6€0b 6 21a3aX 3aKOHA MOU MYHC Obl]l
JHcu8, a 3Hauum, ecau Ovl A pasosnuna Xacama
u e2o omya, oHU Mo2nu Ovl, 0OPAMUBUUCD
K Kaouio, He MOAbKO 8epHYMb MeHs 8 00M
MYJHcd, HO U YHUZUMb HAC ¢ OMYOM, NOOBEPIH)8
Hakazanuio (e2o — 3a YKpul8amenibCcmaeo).
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Ciinkii, tabii ki, iyi ve kotii vardir, bu ikisi
arasinda bir simir ¢izmek hepimizin isidir, ben
- hdsa- Allah degilim ve bu sagmaliklar: da bu
akilsizlarin kafasina ben sokmadim, onlar ken-
dileri diistindiiler.

Pazymeemcs, 0o6po u 310 cywecmsyrom,
U Kax#cOblll U3 HAC OONHCEH 3HAMb, 20€ JIeHCUM
epanuya mexcoy HUMU, U s 806ce He UNOCMACh
Annaxa. Kemamu 2o6ops, s He 6xknadviean omoi
yenyxu 8 20J108bl CyMACOPOO08, OHU CAMU BCE

npUOYMAu.

The analysis of the material has shown that first of all range of lexical markers of certainty/
uncertainty in Russian text is wider than in the original Turkish text. Hecommnenno, xoneuno, des-
yeao6Ho, pazymeemcsi, Kascemces in Russian translation comparing to tabii and elbette in Turkish.
Furthermore, the target text uses lexical markers of certainty/uncertainty more frequently than the
source text. However, the source text has special grammatical means for portraying the persuasive
meaning of certainty/uncertainty. There are 27 cases when special grammatical forms having no
correspondence in Russian are used for this purpose in Turkish. This can probably be explained
by the fact, that Russian language has older tradition of using such lexical markers and more
developed system of these markers with pejorative and ameliorative meanings as well. Modern
Turkish, on the contrary, frequently uses more typical for its agglutinative system grammatical
explication of certainty/uncertainty meaning through the affixes -mistir or just —tir (and their
forms). The latter has ambivalent nature and can express the meaning of certainty and translated
into Russian as mouno, nagepusixa or uncertainty and translated as mooicem 6wvimo, xascemcs
depending on the context. Some stylistic transformations also took place depending on the choice

of certainty/uncertainty word by the translator.

Thus, the translator had to consider a wider range of lexical markers with the meaning of certainty
and uncertainty in Russian, perceptions of Russian reader and difference in style.

Sometimes the translator had to change the accent and use persuasive language in different place
in the same passage or omits it at all to make the text sound more natural for Russian reader.

Bazen benim gibi bir kadinin ancak kendis-
inden asagi gorecegi bir kocaya varabilecegi,
Kara’nin sakathiginin onun mutsuzlugunun
nedeni oldugu kadar, bizlerin mutlulugunun gizli
nedeni oldugunu soyleyenlerin dedikodulari da
gelmistir kulagima.

Aslinda ikisini de nakkashanede her sey
eskisi gibi stirsiin diye oldiirdiigiimii sizler de
anladiniz, Allah da anlamistir elbet.

Ustat Leylek, benim gibi bu altinlardan son
ti¢ ayda tam kirk yedi tane kazanmustir.

Hnozoa 0o moux yweii 0oxoounu paccysxicoe-
HUSL O MOM, 4O MAKOU HCeHWUHe, KAK 5, HYHCeH
MONLKO MYAHC, HA KOMOPO20 OHA MO21A Obl CMOM -
pembu c8vicoKka, max umo yseuve Kapa, ¢ 00Hol
CMOPOHYL, KOHEUHO, Hecuacmye, a ¢ Opyeou — maii-
Hasl NPUYUHA HAULE20 CeMEeUH020 CUACTbAL.

Bobi, koneuno, nonaiu, umo Ha camom
Oene 51 yoOun mex 08oux, xcenas, 4moowvl 6ce 8
MaACmepcKou Wio no-npexcHemy, — u Aniax
mosice Mo NOHSLL.

3a nocneonue mpu mecsaya macmep Jletinex
3apabomarn poeHO COPOK cemMb 3010MbIX MOHEM,
MAaKux Kax 5.

While rendering the meaning portrayed by the affix —ir the translator had to consider the context

as well as perceptions of the target reader.
Biitiin bunlari durumumla iliskili oldugu icin

anlattigimi anliyorsunuzdur.

Ben bu miihiirlii mektuplar: nasil acip ediyor-
sunuzdur.

Bul, koneuno, nonumaeme, umo s paccrkazvl-
8aro 000 6cem 3MoM, 4moobbl bl NOHANU, 8 KAKOM
NONONCEHUU 51 HAXONCYCh.

Bawm, nagepnoe, n1o6onvimno, kax s 6ckpulearo
nUCLMA, a NOMOM CHOB8A UX 3aNeYamuvleaio?
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There are also cases when a single-word marker expresses persuasive meaning in Turkish,
whereas in Russian translation the same meaning is expressed by a sentence.

Ustat Osman hi¢ kuskusuz, hiinerimi bilir ve
biitiin usta nakkagslardan en ¢ok beni sever.

A macmep Ocman 3uaem, 4e2o s cmoio, u
J0bum Mmems Oonvule, em 11006020 0py202o Xy-
O00JICHUKA, 8 IMOM He MOMHCen 0blmb HUKAKUX
COMHEHUIL.

The meaning of certainty may also be lost in translation and transformed into syntactically

neutral construction:

Bunda, Herath Kemalettin Riza’nin
Kor’iin Atlart adli kitabinda, bu ii¢c kitab
siddetleelestirip yakilmast gerektigini sa-
vunurken ileri siirdiigiisu hakli mantigin giicii
vardir kugkusuz: Kazvinli Cemalettin’in ii¢
kitabinda anlattigiatlarin hicbiri Allah’in ati
olamaz; ciinkii onlar saf degildir; ciinkii ihti-
yar tistat onlart bir kere bile ve kisacik bir siire
de olsa, gercek bir savag meclisine tanik olduk-
tan sonra anlatmustir.

B e2o nanaokax 6vina onpedenennasn nocu-
Ka: HU OOUH U3 KOHEl, ONUCAHHBIX [{ocamanom
ao-unom, ymeepoicoan o, He modcem Ovlmb
KoHem Annaxa, ubo cmapwviil macmep xomo u
00UH pa3, Xomb U HeO020, A 8Ce dHce Udel Ha-
cmosiujee KOHHOe Cpadicenue

However, adding persuasive markers in translation when the original text has no markers of

the kind is a rather typical case.

Hiisrev ile Sirin’in sonunu bilirsiniz;
Firdevsi’nin degil de Nizami’nin anlattigini
diyorum...

Bir nakkas ve sair ruhlu dostu yazip
resimlemiyorsa eger, Hasanla ayni ¢ati altinda
vasarken farkedemedigim zengin hayal dlemini
gosteren bu mektuplari son zamanlarda yeniden
okumaya basladigimi sizden saklamayacagim.

IIpexpacHvlii 5mom pucyHox, eecbma co-
omeemcmeywuLl Moemy HblHeuHeMy COCMmo-
AHUIO, U60 u30bpaxiceno Ha Hem yOULUCME0,
unnocmpupyem ucmopuio Xocposa u llupun.
Buvl, koneuno, nomnume, wem KoHuaemcs 2mom
oecman — s umero 8 udy coyunenue Huzamu, a
ne Qupooycu.

Mooicem Obimb, KOHEUHO, DM NUCLMA NUCAT
U YKpawan pucyHkamu Kakou-Hub6yow e2o opye
¢ NOIMUYECKUMU CKIOHHOCMAMU, HO eClu Hem
— @HympenHuti mup Xacauma 6vin Kyoa 6ozauve,
yem Kazaiocb MHe, K020d sl HCUNAd C HUM NOO
00HOU Kpblulel.

The translator often uses persuasive language with complex semantics including the meaning
of certainty/uncertainty and axiological meaning of good/bad (for example, moeco u enaou
describing something unpleasant and likely to happen) expressed by different means or missing

in the original text.

Ara sokaklardan, ¢amuru donup yiiriinmez
hale gelmis ugursuz gegitlerden gegtim.
Evin kapisint vururken sakaciligim tuttu da
bagirdim.

Karla kapli bos sokaklarda, her tarafi
clirtimiis, ¢arpimis, ayakta zor duran yoksul
evleri arasindan, yangin yerlerinden gegtim.
Kenar mahallelerden, bostanlar, tarlalar

IlIpobupamvcsa no nepeyikam Henpocmo:
2psA3b 3amep3ia, mo20 U 2AA0U HO2U nepeno-
maewnv. Koeoa s 0obpanacey 00 HysicHo20 doma,
MHe 3aX0menoct NOULYmumo.

A wen x 2opodckoll cmerne no Nycmuvlm
3ACHENCEHHbIM YIUYAM, MUMO Neneruny U eHu-
JIbIX, NOKOCUBWIUXCS, 2PO3AUUX MO20 U 2]IA0U
PVXHYMb 00MO08, 8 KOMOPLIX HCUBYM OEOHAKU,
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arasindan araba takimlari, tekerlekler satan,
demir isleri yapan diikkanlarin, saraglarin,
egercilerin, kosumcularin, nalbantlarin éniinden
surlara dogru dikkatli ihtiyar adimlarimla
buzda kayip diismemeyecalisarak uzun uzun
yiirtidiim.

uien no OKPAUHHbIM K8Apmaiam, MUHys 020po-
Obl, NOJIAL U BCMPEUATOWUECS MENCOY HUMU IABKU
ULOPHUKOB, Ce0enbuKo8, KV3Heyos8, mopeosyes
CKOOSAHLIMU U30ENUAMU U KOHCKOU YAPANCHIO

The phenomenon of the switch in the stylistic register closely related to the expression of
certainty/uncertainty meaning is worth mentioning here, in particular in the case when the translator
uses such persuasive marker as pazymeemcs. In the Turkish text the speech of the narrator (meddah)
who speaks on the part of the dog is colloquial (which is emphasized by colloquial ya having
no persuasive meaning, or stylistically neutral fabii ki), but in Russian translation this passage

becomes bookish due to the use of pasymeemcs.

Eh, o da kopek degilya, ¢ig siit emmis
insanogluymusg, bu hayran kalabaligikarsisinda
kendinden iyice ge¢mis ve bakmuis ki cemaati
aglatmak kadar korkutmanin da bir tadi var...

Tabii ki, herkes Kuran-1 Kerim’de kendi
adinin ge¢mesiyle gururlanabilir.Bir képek
olarak bu sureyle éviiniiyor ve diismanlarina
it kopuk, diyen Erzurumilerin akillarini
insallahbaglarina getirir diyorum.

Conclusion

In conclusion we should say that the
process of translation is for the most part the
process of trans-coding the text, transferring the
meanings of source language to the target, which
comprehensively characterizes the multifaceted
issue of rendering persuasive meanings from
Turkish into Russian. The following methods
of rendering semantics of certainty/uncertainty
were identified in the course of the research: a)
persuasive value realized at the grammatical level
in Turkish, whereas in Russian it is expressed
at lexical level, through peculiar words;b)
translator uses persuasive words in target text,
which leads to switches in stylistic register;
c¢) syncretism of persuasive words combining
meanings of assessment, axiological information
and certainty and uncertainty becomes evident
in the process of translation.
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